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WELCOME 
Thank you for joining us in London for our inaugural Ticketing Technology Forum 2013.

These are exciting times for live entertainment ticketing. New platforms and concepts such as 
mobile, social media, NFC, dynamic pricing and cloud computing are emerging.

The future looks even more exciting as these new innovations start to converge, bringing exponential 
growth in functionality, customer experiences and sales opportunities. New entrants such as mobile 
networks, operating systems, ISPs and payment providers are seeking ways to engage with live 
entertainment and bring their scale and expertise into play.

But live entertainment is a diverse and highly fractured industry – and external organisations can 
often find it bewildering and exclusive.

Filling this knowledge gap, Ticketing Technology Forum 2013 brings together the best and the brightest 
ticketing technologies from all sectors (sport, performing arts, concerts, cinema, festivals and visitor 
attractions) and a range of new market entrants – all under one roof – to meet, present and discuss 
new opportunities together.

We look forward to your contributions to the debates!

Ian Nuttall
Owner & Co-Founder
Ticketing Technology Forum

PS.  We are committed to making Ticketing Technology Forum the industry’s most important calendar 
event – so, if you enjoy your time with us here in London then please tell your colleagues. But if 
you don’t, please tell us and we’ll get it fixed!

Share our 
debates using 
#TicketTech

LET’S STAY CONNECTED !

Twitter feed at 
@TicketTechForum
Twitter.com//TicketTechForum

FORUM APP by

Scan this QR code to download 
and join the debates live!

http://www.ticketingtechnologyforum.com
http://www.ticketingtechnologyforum.com
https://twitter.com/TicketTechForum
https://twitter.com/TicketTechForum
https://twitter.com/TicketTechForum
https://twitter.com/TicketTechForum
https://twitter.com/TicketTechForum
https://twitter.com/TicketTechForum


Tuesday 19 March 2013
 Day One: “The Past and The Present”
Day One showcases the latest innovations publicly released within the previous 12 months, through a series of 
quick-fire live demonstrations in an open forum. Our panel of experts will stimulate discussions (in ‘plain English’) 
with the goal of summarising the current state of our industry and the challenges that have been addressed.

09.00" Registration & Networking

10.00" Welcome to Ticketing Technology Forum 2013

• Ian Nuttall, Co-Founder & Owner, Ticketing Technology Forum by Xperiology, UK

• John Pinchbeck, Co-Founder and Chair, Ticketing Technology Forum & Founder, TicketingConsultancy.com 

SESSION 1: MOBILE TICKETING

As mobile devices continue their growth against traditional PCs and delivery channels, most commentators expect 
Mobile Ticketing to have a tremendous impact on our industry. Although the promotion, sale and delivery of live 
entertainment tickets via mobile devices would appear to be an obvious fit, to date there have been many barriers to 
entry.  We will explore products that are addressing some of these challenges and 
consider how developments in parallel industries might help to break down any 
remaining barriers.

Session Moderator: Jake Grimley, Managing Director, Made Media, UK

10.10" Select Your Own Seat via mobile devices: Our speaker 
explains how his company brought Select Your Own Seat to mobile for 
The Sage Gateshead, a leading Arts complex in North East UK and, in 
turn, created a first-class mobile experience.

• Jake Grimley, Managing Director, Made Media, UK

10.30" Mobile ticketing applications: Ticketscript is a European pioneer in mobile ticketing and it has 
continued this with its use of Passbook. Ticketscript will present the process of buying and storing a ticket to 
Passbook using its technology.

• Jason Legg, Commercial Manager, Ticketscript, UK

10.50" Mobile Ticketing in Sport: In addition to being fully optimised for 
mobile devices and integrated with social media channels, multi-platform 
solutions are proving to help clubs and venues fully maximise revenue 
and customer service opportunities online.

•Mark Dewell, Managing Director, IRIS Ticketing, UK

11.10" Bar Code Ticketing Technology for Mobile: PeachInc have 
developed a new format of barcode, designed specifically to be read from 
any mobile phone screen. They have created a suite of technology around 
this to provide a new level of mobile ticketing. The advent of the mobile 
phone is changing the face of the ticketing industry. Mobile phone 
ticketing is more cost effective, more efficient and more secure. 

•Mark Mantock, CEO, PeachInc. , UK

•Dr Daniel Morris, PeachInc. , UK
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THE PROGRAMME

 *Select Your Own Seats via Mobile

 *Mobile Ticketing in Sport from IRIS



11.30 " COFFEE BREAK

SESSION 2: DYNAMIC PRICING

Long before the emergence of Secondary Market sites the notion of ‘airline 
style’ market-led pricing for live entertainment tickets was being fiercely 
debated. Some within the industry claim that dynamic pricing has been in 
practice for years through discounting and packaging. But taking a lead from 
the Secondary Market, in some cases in partnership with it, in others as a 
defence against it, US sports and theatre venues have been experimenting 
with much more sophisticated pricing tools and processes. 

Session moderator: John Pinchbeck, Founder, TicketingConsultancy.com

12.00" The evolution of Dynamic Pricing in the US: 
Tickets.com has worked closely with its clients and with specialist 
suppliers to pioneer the introduction of Dynamic Pricing.  
Tickets.com will present an introduction to the evolution of 
Dynamic Pricing in the US and its expansion within sport.

•Derek Palmer, Managing Director, Tickets.com, UK

12.20" Dynamic Pricing in UK Sport: Better pricing is the quickest route for 
sports clubs to generate new profits and growth. Making more money is good, but 
creating a long-term fan base is even better. Focusing on better pricing helps 
teams do both. More than a pricing model, dynamic pricing can react in real time 
to changes in demand when arriving at the optimal price. Learn how fans 
purchase tickets to matches and about the elasticity in price in the marketplace.  

• Jan Eglen, CEO, Digonex, USA

12.40" Dynamic Pricing in Practice: A look at the revolution that is ‘demand-based 
pricing’ and how it translates to the UK football marketplace. Cardiff City Football 
Club is pioneering the way and the club will share its insight into this new trend.

• Julian Jenkins, Commercial Director, Cardiff City FC, UK

13.00" LUNCH

SESSION 3: DYNAMIC PRICING (CONT.)

14.30" Revenue Management Application for 
Performing Arts Organisations: The first pricing 
analysis and decision assistance tool for the cultural 
sector, the Revenue Management Application (RMA) has 
been jointly developed by Baker Richards, Jacobson 
Consulting and The Pricing Institute for Tessitura. It makes 
the pricing analysis techniques and methodology used by 
Baker Richards with over 300 clients worldwide available 
in a desktop application, including: analytical tools to inform 
more effective pricing strategy; monitoring dashboard to 
track sales, income, and demand to identify dynamic pricing 
opportunities; Evaluation tools that assess the impact of 
your pricing strategy; and Reports which include the 
Dynamic Monitoring Dashboard, Hotseat Index™, as well 
as speed of sales, price type and zone reporting. 

• Tim Baker, Director, Baker Richards, UK
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 *Revenue Management Application
Tessitura / Baker Richards

 *The evolution of Dynamic Pricing 
in the USA with tickets.com



14.50" Dynamic Price Breaks, Packages and Commissions: TopTix 
will present a live demo of their new SRO4 ticketing system, with its 
sophisticated Rules Engines that allow client venues to dynamically alter 
price breaks, agency commissions, packages, and any other element within 
the system alongside the actual face values of tickets. With ‘dynamic 
pricing’ being an industry buzz word at the moment, the speaker will also 
be exploring and discussing other dynamic tactics to increase customer 
spend, loyalty and interaction.

• Karl Vosper, Managing Director, TopTix, UK

SESSION 4: SOCIAL TICKETING

Few would question the power of Social Media for information dissemination, 
customer engagement and product recommendations. But its ability to translate these activities 
into manageable revenue streams for participating suppliers is still being explored. We will concentrate on 
the development of ‘return paths’ within Social Media to ticket sales and see some of the latest products to 
emerge within this specific field.

Session moderator: Andrew McManus, IT Director, NEC Group, UK

15.10" The Future of Social Ticketing is already here: Hear how Social Ticketing is helping 
sports teams, entertainment and music event organisers increase ticket sales through social 
engagement.

•Ophir Zardok, Co-Founder, Evento, Israel

15.30" Viral Ticket Sales through Frictionless Social Media Integration: The speaker will 
demonstrate the correlation between greater integration with social media to increase tickets with an 
in-depth review of adapting ticketing technologies to benefit from Facebook Timeline functionality.

• Ben Sebborn, Technical Director, Skiddle, UK

15.50 " COFFEE BREAK 

SESSION 5: SOCIAL TICKETING (CONT.)

16.20" Integrated Social, Mobile & Tablet Ticketing: A live demo to 
showcase the world’s first ‘buy and reserve’ ticketing entirely within 
Facebook, real-time line-busting via tablet technology, and mobile-optimised 
web ticketing. Learn how event organisations control their tickets and their 
brand, and provide impressive customer service in any medium with an 
integrated solution.

• Jeff Koets, VP Sales & Marketing, AudienceView Ticketing, Canada

16.40" Social Media 2.0 with NFC/RFID: How to amplify the live event online with RFID / NFC, 
including a case study from Bonnaroo Festival in 2012, where ticketholders generated 270,000 
Facebook posts using RFID wristbands, resulting in an online audience of 200 million+.

•Greg Parmley, CIO, Intellitix, UK

PANEL DISCUSSION: REGIONS & TRENDS

17.00" We present overviews of new trends and applications from Asia Pacific, Central Europe and 
North America, a round-up of the Day 1 demonstrations and a taste of what’s happening on 
Day 2. Panellists include: 

•Michael Hauser, Managing Director, Apareo, Germany

• Jo Michel, Manager, Michel Consultancy, Australia

• Eugene Carr, Founder and CEO, Patron Technology, USA
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 *Social, Mobile & Tablet Ticketing 
 from AudienceView 

 * Dynamic Pricing and the SRO4 
ticketing system from TopTix



17.30" CLOSE of Day One

NETWORKING RECEPTION

Sponsored by  

18.00" Join us for our international networking reception, 
with drinks and canapés in The Cumberland Hotel’s 
Carbon Bar. Please wear your delegate badge for 
access! 

20.00" Close of reception

Wednesday 20 March 2013
 Day Two: “Looking to the Future”
Day Two of the Forum looks to the Future, with emerging technologies, product launches and 
discussions surrounding future challenges and opportunities for the industry. 

09.30" Welcome Back / Looking Forward

OPENING VIEW: KIDS & TICKETS

09.35" Mobile Youth Tech Trends: Drawing on data from the latest 
Mobile Youth Networks surveys, our speaker presents a challenging 
vision of our future audiences. What do the kids expect (and want) 
in terms of mobile usage, social media, messaging and retail? And 
what does this mean for the ticketing sector?

• Steve Machin, Founding Director, Stormcrowd, UK

SESSION 6: CLOUD COMPUTING & PORTAL TECHNOLOGIES

The advent and adoption of cloud computing is a massive change in information technology; perhaps the 
biggest change since the creation of the internet. This change comes with numerous challenges, particularly 
for live entertainment ticketing, but also opens up a huge number of opportunities. We will look at some of 
these challenges and opportunities through live demonstrations, and debate the ‘inevitability’ of live 
entertainment ticketing’s eventual transition to the cloud.

Session moderator: Jo Michel, Michel Consultancy, Australia

10.00" Cloud Computing – The New Normal: This session will 
be a concise explanation and analysis of cloud computing from a 
technical and commercial standpoint, and its relevance to the 
ticketing sector. Spektrix will concentrate on the most important 
and under-stated benefits of cloud computing: the ease of new 
system deployment and the power of multi-tenancy. 

•Michael Nabarro, Managing Director, Spektrix, UK 

• James Baggaley, Head of Marketing & Sales, Spektrix, UK
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 *Looking to the Future - Youth Tech Trends
StormCrowd / Mobile Youth  

 * Cloud Computing: 
The New Normal from Spektrix

white logo on black background

 * Networking Reception in the hotel’s Carbon Bar



10.20" The Big Debate – Moving Live Entertainment Ticketing to the Cloud: This will be an 
interactive discussion between a ’Cloud Realist’ and a ‘Cloud Evangelist’ specifically exploring the pros 
and cons of cloud computing for the live entertainment ticketing industry. Both might agree on some 
points but their suggested routes for adoption are sure to generate a debate.

• Simon Klinkhamer, CEO, KB Group, UK

• Eugene Carr, Founder and CEO, Patron Technology, USA

10.40" Driving sales through effective inventory management:  With audiences feeling the pinch 
of the recession alongside the pressure to fill venues, effective inventory management has never been 
more crucial. Taking a cue from the airline industry, Ingresso's TicketSwitch ticketing technology now 
allows suppliers and distributors to work together on dynamic pricing and inventory control, moving 
away from a traditional allocation model. How can you take control of your inventory, whilst fulfilling 
and growing distribution channels?

• Chris Wood, CEO, Ingresso, UK

11.00 " COFFEE BREAK

SESSION 5: NEW PRODUCT LAUNCHES

11.30" MarketView from AudienceView: Exclusively at Ticketing Technology Forum 2013, 
AudienceView – the company that introduced the world to “buy and reserve” ticketing 
entirely within Facebook – will unveil another global first.  Leveraging  AudienceView’s 
10+ years of live event industry experience in ticketing/ecommerce, marketing, social 
promotion and more, ‘MarketView’ is the world’s first white-label, self-serve e-commerce 
and CRM solution.  

• Chris Castle, Director of Product Marketing, AudienceView Ticketing, Canada

• Jeff Koets, VP Sales & Marketing, AudienceView Ticketing, Canada

12.00" Ticketmaster LiveAnalytics – Understanding and 
Profiling 11m Customers: LiveAnalytics is at the forefront 
of Ticketmaster’s transformation into a “comprehensive e-
commerce, marketing and analytics platform”. Leveraging and 
enhancing an immense data set, LiveAnalytics provides powerful 
customer insight and rich analytics products to help its ticketing 
clients better engage with their customers. Analysis of customer 
data is the cornerstone of the company’s plan to help clients 
connect with fans and to sell more tickets.  

• Sophie Crosby, VP LiveAnalytics, Ticketmaster, UK

• Louise Blake, Senior Business Analyst, Ticketmaster, UK

12.30" Tessitura  Network - Introducing v12:  Tessitura Network will 
unveil highlights from its claimed feature-rich release reflecting its 
industry-unique user-driven design process. Tessitura v12 will provide 
new capabilities across an organisation, thus reflecting the seamless 
multi-department full capabilities of Tessitura. After successfully 
enhancing the core CRM functionality to reflect how society 
interacts today, and re-architecting Tessitura to a services based 
architecture with Tessitura v11 last year, the new v12 release focuses 
on improving productivity and significantly increasing revenue. 

• Jack Rubin, CEO, Tessitura Network Inc., USA"
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 *Introducing v12 from
Tessitura Network

 * Ticketmaster LiveAnalytics – Understanding and 
Profiling 11m Live Entertainment Ticket Buyers



13.00" LUNCH

SESSION 6: NFC AND MOBILE PAYMENTS

Session Moderator: Brian Dunphy, CEO, Stimare, UK

14.00" The role of NFC in ticketing: Proxama is a next-generation 
NFC mobile commerce company that connects the physical and 
digital worlds. Proxama’s technology platforms enable consumers to 
use secure mobile wallets, receive offers, connect with brands and 
make payments through their NFC mobile phone. 

•Neil Garner, CEO and Founder, Proxama Ltd, UK

14.20" NFC and RFID in live entertainment ticketing: NFC and 
RFID technology has bubbled to life in the industrial, healthcare, 
banking and retail sectors, and in mass transit ticketing, but has still 
not fully established itself in the live entertainment ticketing sector. 
What are the reasons for this? Are they technological, or 
commercial? Or are there other reasons that we are missing 
entirely?

• Brian Dunphy, CEO, Stimare, UK

VIEWPOINT: BEYOND THE TRANSACTION

14.40" Customer-centric ticketing: Historically ticketing systems have focused only on the speed, stability and 
scalability of the transaction. But isn't a ticket just one of a wide range of products which any sports and 
entertainment business sells? What happens when the technology focuses first on the customer and their 
shopping basket instead of just the ticket? And what should we do with the data once it has been collected 
through the transaction? A demo of a more integrated, customer-centric approach to ticketing:

• Peter Oliver, Director, Green 4 Solutions, UK

CLOSING DEBATE: SPORT MEGA-EVENTS

15.00" Ticketing Major Sports Tournaments After 2012: How should major sports 
tournaments be ticketed in the future? Our guest speakers draw on their experiences of 
ticketing the major sports events of last year – the Summer Olympic Games 2012 in London 
and UEFA’s EURO 2012 finals tournament in Poland and Ukraine – to showcase some of the 
key challenges, solutions and future needs of major sports tournament ticketing. Our expert 
speakers include:

• Paul Williamson, Managing Director, Sports Ink Associates, UK

• Pedro Correia, Head of National Team Operations, UEFA, Switzerland

15.45" Round-up and Open Mic

16.00" Close of Ticketing Technology Forum 2013

* Programme correct at printing 8 March 2013. Subject to change. E&OE
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 *NFC and RFID in ticketing from Stimare

 * What’s the difference? Ticketing the Olympic 
Games compared with UEFA’s EURO2012



  A fresh approach 
 

The much anticipated, entirely new, version of SRO   
begins a new chapter in the story of a ticketing and 

CRM system that now has over 700 users worldwide 
and processes the sale of over 100 million tickets       

annually. 
 

Built for speed, infinitely flexible, and delivering dynamic 
and feature-rich options across every sales channel, 

652��is the future of ticketing.�

Want to learn more? 
 

Visit us on stand 204 or contact us at www.toptix.com 

Proud to Sponsor�
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BRIAN DUNPHY, CEO, STIMARE, UK

Brian Dunphy is CEO of Stimare, which manufactures 
Ticket and RFID Printers for the event ticketing 
industry. Stimare also provide sales and service of 
Linea Pro and Infinea TAB scanners and RFID readers. 
Brian has been in the ticketing industry since 1996 and  
has worked on projects ranging from world cups, 
theme parks, museums, ski and theatre venues, as well 
as recently in the mass transit sector.

JAKE GRIMLEY, MANAGING DIRECTOR, MADE MEDIA, 
UK

Jake Grimley is Managing Director of Made Media, a 
digital media agency that specialises in venue websites 
and online ticketing. He started his first digital agency 
in the 90s when the Web was just taking hold, 
delivering projects for the BBC, Channel 4, BMW and 
Goodyear. In recent years, Jake has spearheaded Made 
Media's move into entertainment and ticketing. In the 
UK, Made works for a long list of venues including 
the National Theatre, Southbank Centre and Glyndebourne, 
delivering box office integration across web and mobile. His services 
are in demand internationally, with clients in Australia and the US. 
Jake has particular expertise in usability and user experience in 
relation to audiences and attenders. In addition, he has a strong 
understanding of new technologies such as HTML5, media streaming 
and cloud hosting.

MICHAEL HAUSER, MANAGING DIRECTOR, APAREO, 
GERMANY

Michael is Founder and Managing Director of mhm 
consult GmbH, a German based management 
consultancy for the sports and entertainment 
industry, specialising in advising on a range of ticketing 
and new media solutions. He is also Managing 
Director of apareo an international start up focused 
on combining ‘old economy business’ with new digital 
platforms in the sports, leisure and entertainment 
sector. Before establishing his corporate consulting firm, he worked 
for more than 12 years in the ticketing, media and 
telecommunications industry – with roles at organisations including 
O2, BMW, telegate AG and Ticket Online. Joining the Ticketing 
Technology Forum Advisory Panel as our European Market 
specialist, Michael brings with him a wealth of experience and 
expertise in ticketing, business development, consulting and cutting 
edge technologies and trends.

SIMON KLINKHAMER, MANAGING DIRECTOR, KB 
GROUP LTD, UK 

Simon Klinkhamer has 20 years' experience as Owner 
and Director of companies specialising in bespoke 
software development. For the last 12 years Simon 
has excelled in bespoke web development for Live 
Entertainment venues, Heritage visitor attractions and 
rights-holders. KB Group (UK) Ltd. designs, develops 
and supports the online booking solutions for a range 
of prestigious clients, including the Barbican Centre, 
Sadler's Wells Theatre, the Tate Galleries, British Film Institute, Royal 
Academy of Arts, Buckingham Palace, and Windsor Castle. Simon is 
responsible for managing all client liaison, product sales, product 
development and overall business deliverables. KB Group (UK) Ltd 
has a wide range of blue-chip clients who use a variety of different 
ticketing systems. These include Enta, Tessitura, AudienceView, 
Tickets.com (ProVenue One, ProVenue Databox). 

ANDREW MCMANUS, IT DIRECTOR, NEC GROUP, UK

Andrew McManus has over 20 years’ experience in 
the IT Industry, and is now responsible for all 
technology matters at the NEC Group. The NEC 
Group operates and manages two concert venues (the 
LG Arena and the National Indoor Arena), the UK’s 
largest Exhibition Centre (the NEC), the International 
Convention Centre in Birmingham and the 
Convention Centre in Dublin, as well as an external 
Catering Business, Amadeus. For the past five years, with the 
adoption of technology within the group increasing dramatically, 
Andrew’s focus has been on introducing a number of innovative 
solutions in support of the many live events that use the NEC 
Group venues. Andrew also works closely with many external live 
events businesses to integrate their systems into those of the NEC 
Group’s venues. 

PHIL MEREDITH, GENERAL MANAGER – EMEA, VISTA 
ENTERTAINMENT SYSTEMS, UK 

Phil Meredith is a senior executive with a successful 
track record in technology and business spanning 20+ 
years in the Cinema Industry in both international 
and domestic markets. Operating with a popular 
leadership style, clarity of communication and a 
reputation for leading from the front, Phil serves as 
General Manager – EMEA for Vista Entertainment 
Solutions (the global leader in entertainment software 
solutions). Vista is one of the leading producers of software for the 
cinema market worldwide, reaching this position through creativity, 
great service and advanced technology.

JO MICHEL, MANAGER, MICHEL CONSULTANCY, 
AUSTRALIA

With more than 20 years’ experience in the Ticketing 
Industry in Australia and UK, Jo has gathered a wealth 
of knowledge of Ticketing, CRM, Subscriptions, 
Fundraising, E-Marketing and CMS as they apply to 
venues, festivals, agencies and theatre companies. Jo has 
had the pleasure of working with many prestigious 
organisations during her career, including Sydney 
Theatre Company, Edinburgh International Festival, 
Ensemble Theatre, SOCOG – Sydney 2000 Olympic Arts Festival, 
Australian Opera and The Adelaide Fringe. In addition, Jo has 
experience with software, sales, client liaison, business development, 
system planning and change management as well as an in-depth 
understanding of many ticketing systems, including Patron Edge 
(Blackbaud), Enta, AudienceView, Softix, Ticketmaster, Tickets.com and 
some bespoke systems such as FringeTix (Adelaide Fringe).

[CHAIR] JOHN PINCHBECK, FOUNDER, 
TICKETINGCONSULTANCY.COM, UK

John Pinchbeck is the founder of 
TicketingConsultancy.com. With 22 years’ ticketing 
industry experience in sales, marketing, business 
development and consultancy, he has worked for 
venues, ticket agencies and system suppliers. He has 
also spent seven years as a freelance consultant. His 
work has taken him across Europe and into North 
America, the Middle East, Africa and Asia Pacific. John 
is fortunate to have been involved in the deployment of 
computerised ticketing systems from their first introduction through 
to this new generation of extremely complex CRM-based products 
with fully integrated online, mobile, affiliate and social media 
platforms.

ADVISORY PANEL
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JAMES BAGGALEY, HEAD OF MARKETING & SALES, 
SPEKTRIX, UK

James Baggaley is Head of Marketing and Sales at 
Spektrix. With a background in theatre box office and 
management, he has been with Spektrix since 2009, 
and worked across a variety of client-facing roles 
before taking responsibility for the company's 
marketing and sales activity in 2011. Since graduating 
from Cambridge University James and has 
experienced box office, front of house and technical 
roles in theatre. Most recently, he was General Manager of the ADC 
Theatre in Cambridge from 2007 to 2009, where he oversaw the 
final stage of a major redevelopment project, and re-launched the 
theatre's marketing activity upon reopening. 

TIM BAKER, DIRECTOR, BAKER RICHARDS, UK

Tim Baker is Director of leading UK-based arts 
management consultancy, Baker Richards, and Vice-
President of its US sister company, The Pricing 
Institute. His work in pricing research and strategy 
spans over two decades and more than 300 arts 
organisations worldwide. Working with US software 
company, JCA, Tim helped create Revenue 
Management Application, the first program specifically 
designed for analysis and management of pricing and revenue in the 
cultural sector. His work includes consultative studies, business 
planning, and primary research, but his principal focus is on an 
evidence-based approach to strategy, helping arts organisations 
realise their earned income potential. Prior to his consultancy 
career, Tim spent seven years as Marketing Director of the Scottish 
Chamber Orchestra, before which he was Head of Marketing at the 
London Symphony Orchestra. After joining Ticketmaster in July 2011 
he focused on the development and delivery of tmAnalytics – 
Ticketmaster’s customer insight reporting products.

EUGENE CARR, FOUNDER & CEO, PATRON 
TECHNOLOGY, USA

Eugene Carr, founder and CEO of Patron Technology, 
has been an innovator in the area of e-marketing for 
arts & cultural organizations since 1996, when he 
founded CultureFinder.com. Initially funded by 
AOL.com and Comcast, it became an award-winning 
nationwide arts calendar and online ticketing service. 
Gene earned a BA in history from Oberlin College, 
and a music degree from Oberlin Conservatory, 
earning Phi Kappa Lambda honors, and then earned an MBA from 
Columbia Business School. Gene worked in arts management 
serving as the executive director of the American 
Symphony Orchestra from 1991 to 1996. Gene is the author 
of Breaking the Fifth Wall: Rethinking Arts Marketing for the 21st 
Century (2011) as well as three previous books on e-
marketing: Wired for Culture: How E-mail is Revolutionizing Arts 
Marketing (Third Edition) (2007), Sign-Up for Culture: The Arts 
Marketer’s Guide to Building an Effective E-mail List (Second Edition) 
(2007), and Web Sites for Culture: Essential Principles for Great Arts Web 
Sites (2005). He also writes a blog: Wired for Culture.

CHRIS CASTLE, DIRECTOR PRODUCT MARKETING, 
AUDIENCEVIEW, CANADA

Chris Castle has more than 25 years of experience in 
ticketing, marketing and product management. Prior to 
his promotion to Director of Product Marketing, Chris 
held roles of increasing responsibility at 
AudienceView, including Business Analyst, Project 
Manager, Account Manager and Director of Product 
Management. In these roles, Chris worked closely with 
AudienceView clients on numerous strategic 
initiatives. He also managed the product development and launch of 
MarketView. Before joining AudienceView, Chris worked in a variety 
of marketing and ticketing roles at several Toronto-based 
commercial and not-for-profit arts organisations. He started his 
career in ticketing at the Toronto premier of Phantom of the Opera.
Chris holds a Bachelor of Arts degree from the University of Toronto 
with a joint major in English Literature and History. He is also 
certified by Pragmatic Marketing in both product management and 
product marketing. In his spare time, Chris enjoys music, literature, 
travel and hockey.

PEDRO CORREIA, HEAD OF NATIONAL TEAM 
OPERATIONS, UEFA, SWITZERLAND

Pedro Correia has a strong background in business 
and event management in international project 
environments. For the last 15 years Pedro has been 
working on major international events. The last 10 
years have been spent in UEFA, where amongst other 
responsibilities he has been entrusted with the 
Ticketing project. He has been actively involved in the 
organisation of different club competitions and in all 
the major Sport Mega Events, taking on a variety of management and 
operational roles, the main focus of which has been delivery of the 
last three European Football Championships. Currently, Pedro is 
Head of Operations for National Team Competitions in UEFA, where 
he is responsible for the delivery of European Qualifiers and the 
organisational set-up for Euro 2020.  As a Portuguese with a passion 
for football, his aim is to help promote football and deliver a high 
quality service to all stakeholders. 

SOPHIE CROSBY, VICE PRESIDENT LIVE ANALYTICS, 
TICKETMASTER, UK

Sophie Crosby is Vice President, Insight for 
Ticketmaster International, the global leader in online 
ticket purchasing. An expert in marketing and analytics 
in music and ticketing, Sophie’s role is to focus on the 
meaningful delivery of customer data and marketing 
tools for Ticketmaster’s clients. Prior to Ticketmaster, 
she oversaw online marketing and analytics for a wide 
range of festivals, tours and concerts for the business’s 
now-sister company, promoter Live Nation (formerly Clearchannel 
Entertainment). Sophie has held a number of senior marketing 
positions in the UK music industry, including roles at Sony Music, V2, 
This Way Up, Chrysalis and EMI.

MARK DEWELL, MANAGING DIRECTOR, IRIS 
TICKETING, UK 

With a strong track record in IT services, Mark Dewell 
took over as Managing Director of IRIS Ticketing in 
May 2011. Since then, he has focused on achieving 
strong growth for the company by spearheading its 
success in sports. More recently he has diversified the 
business into live music events and the arts industry 
whilst driving international growth. Dewell is also 
responsible for leading the company’s 45-strong team 

SPEAKER PROFILES
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in the UK. Key customers include British football clubs such as 
Liverpool and Everton, Leicester Tigers Rugby Club, the National 
Trust, and Chester Racecourse. 

BRIAN DUNPHY, CEO, STIMARE, UK

Brian Dunphy is CEO of Stimare, which manufactures 
Ticket and RFID Printers for the event ticketing 
industry. Stimare also provide sales and service of 
Linea Pro and Infinea TAB scanners and RFID readers. 
Brian has been in the ticketing industry since 1996 and  
has worked on projects ranging from world cups, 
theme parks, museums, ski and theatre venues, as well 
as recently in the mass transit sector.

JAN EGLEN, CEO, DIGONEX, USA

Dr Eglen attended Indiana State University and 
graduated with an A.B. degree in Pre-Medicine, an M.S. 
in Life Sciences, and a PhD in Counselling Psychology. 
He is licensed as a Health Service Professional 
Provider (Psychologist) in Indiana. Dr Eglen began his 
experience in new technology as an engineer scientist 
with McDonnell Douglas, Space and Astronautics 
Division in Huntington Beach, CA. He then became 
President of Eglen Hovercraft, Inc. He holds several patents, including 
one on a recreational hovercraft, in addition to those for dynamic 
pricing. It was his idea to merge behavioural psychology and 
econometrics that formed the foundation for Digonex. He is a 
published author and frequent speaker at conferences and events. 

NEIL GARNER, CEO AND FOUNDER, PROXAMA, UK

Neil Garner founded Proxama in 2005 (formerly 
Glue4 Technologies). The business focused on creating 
services that link people and brands using consumer 
technologies. In 2008, the company was rebranded as 
Proxama with a focus on the applications of mobile, 
smartcard and NFC technologies. Neil passionately 
believes in using emerging technologies to create 
valuable services for people. Prior to founding 
Proxama, Neil ran a division of a niche consultancy, Consult 
Hyperion, where he led the systems implementation teams for a 
number of ground breaking products, including Vodafone’s m-Pesa, 
MasterCard’s PayPass, Sky, and Barclaycard’s SkyCard and American 
Express Blue card. Neil has an MEng and DPhil from York University 
and is a Chartered Engineer. Any precious time at home is split 
between renovating an old property and enjoying life with his wife 
and three young children.

JAKE GRIMLEY, MANAGING DIRECTOR, MADE MEDIA, 
UK

Jake Grimley is Managing Director of Made Media, a 
digital media agency that specialises in venue websites 
and online ticketing. He started his first digital agency 
in the 90s when the Web was just taking hold, 
delivering projects for the BBC, Channel 4, BMW and 
Goodyear. In recent years, Jake has spearheaded Made 
Media's move into entertainment and ticketing. In the 
UK, Made works for a long list of venues including the 
National Theatre, Southbank Centre and Glyndebourne, delivering 
box office integration across web and mobile. His services are in 
demand internationally, with clients in Australia and the US. Jake has 
particular expertise in usability and user experience in relation to 
audiences and attenders. In addition, he has a strong understanding 
of new technologies such as HTML5, media streaming and cloud 
hosting.

JULIAN JENKINS, COMMERCIAL DIRECTOR, CARDIFF 
CITY FC, UK

Julian Jenkins has amassed over 10 years’ experience in 
the football industry, carving out a highly successful 
career in a variety of off-the-field roles. Julian joined 
Cardiff City Football Club in 2001 as Head of Media 
& Communications, later returning to the club as 
Head of Customer Services & Ticketing. Now Head of 
International Development, Julian has since won a 
number of awards nationally, with international 
recognition for innovation and excellence in his field.

SIMON KLINKHAMER, MANAGING DIRECTOR, KB 
GROUP LTD, UK

Simon Klinkhamer has 20 years' experience as Owner 
and Director of companies specialising in bespoke 
software development. For the last 12 years Simon 
has excelled in bespoke web development for Live 
Entertainment venues, Heritage visitor attractions and 
rights-holders. KB Group (UK) Ltd. designs, develops 
and supports the online booking solutions for a range 
of prestigious clients, including the Barbican Centre, 
Sadler's Wells Theatre, the Tate Galleries, British Film Institute, Royal 
Academy of Arts, Buckingham Palace, and Windsor Castle. Simon is 
responsible for managing all client liaison, product sales, product 
development and overall business deliverables. KB Group (UK) Ltd 
has a wide range of blue-chip clients who use a range of different 
ticketing systems. These include Enta, Tessitura, AudienceView, 
Tickets.com (ProVenue One, ProVenue Databox). 

JEFF KOETS, VICE PRESIDENT, SALES AND MARKETING, 
AUDIENCEVIEW, CANADA

Jeff Koets brings more than 20 years of box office 
management, IT, sales, marketing, web development 
and arts administration experience to AudienceView. 
Among the company’s early employees, he helped 
shape the application while being actively involved in 
sales and e-communications. Prior to joining 
AudienceView, Jeff was one of the company’s first 
clients when he worked as Ticketing Services and IT 
Manager at Lorraine Kimsa Theatre for Young People in Toronto. Jeff 
has been actively involved with the Ontario Professional Ticketing 
Association, serving two terms as President, as well as being the 
webmaster and a member of the executive committee. He also ran 
his own web development company, building websites for not for 
profit entertainment organisations. Jeff holds a first-class honours 
degree in Theatre and Dramatic Literature from Brock University. He 
lives with his wife and two children in Toronto, and in his spare time 
loves music and skiing.

JASON LEGG, COMMERCIAL MANAGER, TICKETSCRIPT, 
UK

Prior to joining Ticketscript, Jason was Live Manager at 
HMV and has 20 years’ experience in the live, music 
and ticketing industries. Jason launched HMV's 
entrance into the ticketing market before managing 
their ongoing day to day relationship with Mama 
Group. An advocate and fan of live music and events, 
Jason is passionate about the industry and the 
direction it takes. He has been instrumental in securing 
some high profile brand partnerships for Ticketscript and has 
championed ethical ticketing.
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STEVE MACHIN, FOUNDER, STORMCROWD/MOBILE 
YOUTH, UK

A pioneer of the European live entertainment space, 
Steve Machin brings with him a wealth of experience 
in ticketing strategy and marketing. In particular, he is 
an evangelist for the uniquely powerful role that the 
live experience plays throughout a fan’s relationship 
with an artist and how that relationship can be 
nurtured and developed through technology. He 
previously ran UK National Operations for Channelfly 
(MAMA Group). While at Ticketmaster, he introduced the concept of 
dynamic pricing to European concert promoters and initiated the 
charity ticket auction program used by iTunes. Most recently, Steve 
worked with Tixdaq, and before this as VP of International Business 
Development for UltraStar Entertainment, the fan club management 
and marketing service owned by Live Nation, where he developed 
marketing programs and oversaw the European fan ticketing strategy 
for artists. Steve recently founded Stormcrowd – global consulting 
and media for the live and digital entertainment sectors.

MARK MANTOCK, CEO, PEACHINC, UK

Mark Mantock CEO, Peachinc, is a Fellow of the 
Chartered Institute of Management Accountants. He 
is also an Associate Professor of Finance and 
Accounting at the Skema Business School, France, 
Sophia Antipolis campus. Since graduating from the 
University of Manchester Mark has worked for 
various investment banks in London. He spent several 
years at Credit Suisse First Boston, London as a Vice-
President and Project Manager, Global Financial Systems department. 
This role included the management of software development for 
Treasury and Capital Markets. In 2002-3 in he was the Marketing 
Director of Percival Software based in Tallinn, Estonia.

DANIEL MORRIS, CTO, PEACHINC, UK

Dr Daniel Morris CTO, Peachinc, is the inventor of the 
Morris Code. He has a PhD in Bioinformatics from 
Brunel University and his work in image processing 
algorithms has been published in the International 
Journal of Computer Mathematics and by the Institute 
of Electrical and Electronics Engineers. He has guest 
lectured on the subject of image processing algorithms 
at universities around the world. He has also worked 
for over 15 years as a commercial web and database developer.

MICHAEL NABARRO, CO-FOUNDER AND MANAGING 
DIRECTOR, SPEKTRIX, UK

Michael Nabarro is Co-Founder and Managing 
Director of Spektrix. He has a first-class honours 
degree in Computer Science from Cambridge 
University and founded Spektrix in 2007 after 
managing a theatre and spotting a need for easy-to-
use, no hassle box office software. With Spektrix Co-
Founder, Matt Scarisbrick, he set about creating 
Spektrix – powerful ticketing software based on 
‘Software as a Service’ principles. Michael is also an accomplished 
lighting designer, having trained at RADA, and has worked at the 
National Theatre, Soho Theatre, HighTide, Nuffield Theatre and 
Theatre Royal Stratford East, amongst others. He sits on the Council 
of Management of the newly-renamed Royal Theatrical Support Trust.

IAN NUTTALL, OWNER AND CO-FOUNDER, TICKETING 
TECHNOLOGY FORUM, UK

Ian Nuttall is the owner and co-founder of Ticketing 
Technology Forum, presented by his Xperiology 
events business. He is a leading global sports and 
entertainment facility consultant, specialising in the 
feasibility, planning, design, operations and 
management of all venue types – from stadiums and 
arenas, through to convention centres and concert 
halls. In addition to his ongoing commitments as a 
sports business writer and international conference speaker, Ian 
provides highly-valued, specialist consultancy to the sports and 
entertainment venue sector. Xperiology also owns the industry's 
much-respected TheStadiumBusiness Summit & Awards, Fan 
Experience Forum, Premium Seat Seminar and 
AuditoriumsMEET events.

DEREK PALMER, MANAGING DIRECTOR, TICKETS.COM, 
UK

Derek Palmer is the fuelling force behind Tickets.com’s 
international development and strategy. A 17-year 
ticketing veteran, Mr Palmer was involved in the 
consolidation of the various ticketing organisations 
prior to the acquisition by MLB Advanced Media, and 
was instrumental in the deployment efforts of both 
the ProVenueElite and ProVenue® ticketing systems. 
Over the course of his tenure with Tickets.com, he 
has also experienced nearly every facet of the company’s operation, 
including client support, training and installations, technical service, 
consumer services, professional services and strategic operations.

GREG PARMLEY, CHIEF INFORMATION OFFICER, 
INTELLITIX, UK

Greg Parmley is CIO at Intellitix, the leading RFID 
solutions provider for live events. The former editor of 
IQ magazine, Greg has spent over a decade 
documenting, lecturing and consulting on the 
international live music industry, and is also director of 
content and media for the ILMC, is a published author 
and book editor, and holds the Guinness World Record 
for ‘most music festivals visited in 30 days’.

JOHN PINCHBECK, FOUNDER, 
TICKETINGCONSULTANCY.COM, UK

John Pinchbeck is the founder of 
TicketingConsultancy.com. With 22 years’ ticketing 
industry experience in sales, marketing, business 
development and consultancy, he has worked for venues, 
ticket agencies, system suppliers. He has also spent seven 
years as a freelance consultant. His work has taken him 
across Europe and into North America, the Middle East, 
Africa and Asia Pacific. John is fortunate to have been 
involved in the deployment of computerised ticketing systems from 
their first introduction through to this new generation of extremely 
complex CRM-based products with fully integrated online, mobile, 
affiliate and social media platforms.

JACK RUBIN, PRESIDENT, TESSITURA NETWORK, USA

Jack Rubin is President of the Tessitura Network, a 
technology and services company that provides fully 
integrated software for marketing, ticketing, CRM, 
memberships, fundraising, website transactions, data 
mining and more. The Tessitura Network serves over 
415 arts and cultural organisations of all sizes in the 
UK, Ireland, Australia, New Zealand, Canada and the 
USA. Tessitura is a non-profit company. Besides 
providing industry-leading software and services, its mission is also 
focused on enabling knowledge and best practice sharing between 

http://www.rstt.org/
http://www.rstt.org/
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arts and cultural organisations worldwide. Jack has served in 
management and leadership roles in both the for-profit and non-
profit worlds. Prior to Tessitura, he was President of an online 
ticketing company, Chief Financial and Strategic Officer of 
Hotels.com for their IPO, and has been a CEO in multiple market 
sectors, Marketing and Corporate Planning VP and responsible for 
dozens of acquisitions in other industries. Jack holds MBA, BBA and 
CPA degrees and certifications, and is active on various Boards.

BEN SEBBORN, TECHNICAL DIRECTOR, SKIDDLE, UK

As one of the founders of Skiddle.com, Technical 
Director, Ben Sebborn has been at the forefront of 
ticketing technology for the past 12 years. In that 
time, he has delivered some of the most innovative 
and market-leading ticketing and event promotion 
solutions, including developing the first arms-length 
events promotion solution as well as the first 
Facebook ticket shop app and later the first Facebook 
Timeline integrated ticket shop. Sebborn is well known in the 
industry for having championed early adoption of social media as a 
promotional tool for the events industry.

KARL VOSPER, MANAGING DIRECTOR, TOPTIX LTD, UK

Karl Vosper has 20 years’ experience within the ticketing industry, 
ranging from working in and managing Box Office and Front of House 
operations through to ticketing system sales, implementation and 
support, as well as needs analysis and defining product requirements. 
His experience ranges from the needs and working practices of 
International Festivals and Opera Houses through to regional arts 
venues, general admission attractions, sports clubs and commercial 
ticket agencies. In recent years, Karl has led the inception of TopTix 
UK, bringing SRO4 to the UK and world markets.

PAUL WILLIAMSON, MANAGING DIRECTOR, SPORTS INK 
ASSOCIATES, UK

Paul has worked on ticketing projects for many major 
sports events, including Rugby World Cups, Cricket 
World Cups and Commonwealth Games. Most 
recently he was Director of Ticketing at London 2012, 
which sold 10.99 million tickets, valued at $1 billion. 
He now leads a consultancy, focusing on reducing 
ticketing risk and improving revenues at major events.

CHRIS WOOD, CEO, INGRESSO, UK

Chris Wood joined Ingresso at the start of 2013 as 
Chief Executive Officer. He spent the last eight years 
as Managing Director of toptable.com, Europe's 
leading restaurant booking site. He oversaw the 
company's expansion and eventual exit to OpenTable 
Inc. in October 2010. Prior to toptable, Chris was 
Sales & Marketing Director at Conran Restaurants. 
He has also held senior roles at Hilton Hotels and 
leading marketing agency, Wunderman Cato Johnson.

OPHIR ZARDOK, CO-FOUNDER, EVENTO, ISRAEL 

Ophir Zardok is a highly motivated entrepreneur with  
a strong professional background. He combines 
unique specialities of valuable commercial experience 
in global hi-tech companies with management and 
organisation of European Sports Events. In the past 
decade, Ophir has been responsible for over 100 
sports events all over Europe. He started his 
sports career after graduating from the prestigious 
sports management program – the FIFA Master – after which he 
completed three successful years as CEO of League of 
Ireland Champions. His next step in Europe was working with UEFA 
as an official Venue Director for Champions League and Europa 
League matches. Prior to his sports career, Ophir worked for leading 
global hi-tech companies in a variety of commercial roles. •

Work with stadiums?The world’s largest gathering of 
stadium owners, operators and 
teams takes place in Manchester 
from 5-7 June 2013...

www.stadiumbusinesssummit.com 

http://www.stadiumbusinesssummit.com
http://www.stadiumbusinesssummit.com
http://www.stadiumbusinesssummit.com
http://www.stadiumbusinesssummit.com
http://www.stadiumbusinesssummit.com
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Analytix collaborates with ticketing organisations to develop, 
execute and manage pricing and revenue management 
strategies.  Analytix employs a unique combination of visual 
analysis and their customisable revenue management 
application to help any size organisation. 

The Analytix approach to revenue management blends 
intelligence from two major sources: the client’s experience 
and the demand patterns that can be observed from within 
the ticketing data. Analytix has worked with performing arts 
organisations as well as sports teams/events from the United 
States, Canada, Europe and Australia.  
 

www.analytixlive.com

AudienceView provides a powerful e-commerce platform to 
the entertainment industry, including commercial and not-for-
profit arts organisations, regional ticketing agencies, arenas, 
film festivals, college athletics, professional sports teams, and 
race tracks. Designed with CRM at the core, AudienceView 
integrates ticketing/e-commerce, marketing, fundraising, 
content management, venue management and business 
analytics in a single, easy-to-use, web-based solution.  

It offers the ability to create unlimited online brands, control 
venue and event data, and interact directly with customers.  
AudienceView operates seamlessly across traditional and 
next-generation environments – from box offices, kiosks and 
desktop computers to social media, mobile and tablet devices.  
From its worldwide first ‘buy and reserve’ Facebook sales 
channel to industry-leading mobile-optimised ticketing and 
tablet technology, AudienceView releases new product 
features on a regular schedule throughout the year. 

This future proofs organisations by ensuring they are always 
at the forefront of technology.  AudienceView has 170+ 
clients representing over 550 venues across five continents 
and manages upwards of 60-million tickets annually.

www.audienceview.com

Queue-it is an online queue system for managing website 
overload during extreme user peaks, such as online ticket 
sales. By adding Queue-it to your website, users exceeding 
your site capacity limits are offloaded to the queue system. 
The volume and pace of user inflow to your website is 
managed dynamically in the browser-based self-service 
console. 

As your site capacity opens up, the users, who waited in line, 
are redirected back to your site, in the correct order and 
pace. When the queue is running, you can post messages 
directly to those waiting in line-or use the queue page to 
inform, advertise and engage your audience. Implementing 
Queue-it requires no changes to your back-end; however, 
more sophisticated integration is available as well. Once the 
queue is set up, real time queue statistics provide valuable 
management insights.

www.queue-it.com

Stimare manufactures direct thermal ticket and Wristband 
printers and RFID encoders. Stimare also distributes Custom 
Engineering OEM products in the UK and Ireland and is a 
partner of Infinite Peripherals globally for the sale of lineapro 
for ipod, iphone and iPad.

www.stimare.net

TapCrowd offers two unique solutions, the App Creator to 
build Mobile Apps for Events, and a Mobile Marketing Platform 
for mobile analytics, user profiling and campaign management. 
With the TapCrowd App Creator you can quickly build 
mobile apps for iOS, Android and HTML5, no program skills 
needed! 

Don't spend another six months researching what's needed 
for your company. Our market experts have selected the 
modules that matter for your event and grouped them in 
powerful categories. Create a FREE account now and start 
building apps! The TapCrowd Mobile Marketing platform offers 
cross-platform mobile user analytics, user profiling and 
behavioural targeting and cross -channel engagement. 

www.tapcrowd.com
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The Tessitura Network comprises of over 400 of the world’s 
premiere arts and cultural organisations united by a common 
technology in order to achieve operational excellence. 
Tessitura Arts Enterprise Software, the flagship product of the 
Tessitura Network, is a solution specific to the arts and 
cultural sector that serves as a living repository of all patron 
and prospect information, plus processes ticket and 
admission sales, handles memberships and philanthropy, 
powers web transactions, manages customer relationships and 
creates reports. 

Thousands of individuals use Tessitura to serve millions of arts 
and cultural patrons each year, helping to advance their 
institutions in Australia, Canada, Ireland, New Zealand, the 
United Kingdom and the United States. 

The Tessitura Network was established by the original 
software users to provide support, education and learning 
resources to the benefit of our Network Members.

www.tessituranetwork.com

The Ticket Factory is a leading national ticket agent, selling a 
wide range of events across the UK. We pride ourselves on 
our excellent customer service and, with over 30 years’ 
experience, we offer a 360º box office solution using web-
based ticketing technology. 

We are also the official box office for the NEC, LG Arena and 
the NIA, and operate Bookings Direct. Our secure website is 
supported 24/7 by our dedicated, Birmingham-based 
telephone sales and customer services teams. We work with 
our clients to ensure their events are a great success ... 
because we love what we do.

www.theticketfactory.com

Providing ticketing-related consultancy services to the live 
entertainment industry. With over 22 years’ international 
ticketing experience TicketingConsultancy.com (TCC) can 
advise commercial organisations looking to engage with this 
sector and assist venues, rights-holders, leagues, agencies and 
networks with their ticketing needs. Live entertainment 
ticketing is evolving quickly. We focus on new technologies, 
processes and applications that are transforming our industry 
and opening it up to new partners, customers and revenue 
streams.

www.ticketingconsultancy.com

With operations spanning 19 countries, Ticketmaster is the 
world leader in event ticketing and ranks among the top five 
eCommerce sites globally. Part of Live Nation Entertainment, 
the world’s leading live entertainment and ecommerce 
company, comprising of four market leaders: 
Ticketmaster.com, Live Nation Concerts, Artist Nation and 
Live Nation Network. Live Nation Concerts produces over 
22,000 shows annually for more than 2,300 artists globally. 

Artist Nation is the world’s top artist management company, 
representing over 250 artists. These businesses power Live 
Nation Network, the leading provider of entertainment 
marketing solutions, enabling nearly 800 advertisers to tap 
into the 200 million consumers Live Nation delivers annually 
through its live event and digital platforms.  

Since launching in May 1998, Ticketmaster.co.uk has 
established itself as the market leader in online ticket 
purchasing in the UK. The site provides consumers with quick 
and secure real-time access 24-hours daily to Ticketmaster's 
wide range of tickets for music, theatre, performing arts, 
sports, and attractions.

www.ticketmaster.com

TopTix Ltd. was formed in 2000 and is a privately-owned 
software house entirely devoted to the design, development 
and support of ‘white label’ ticketing systems for the live 
entertainment industry. TopTix currently employ, 50+ full 
time staff, including 30+ full time Developers. Our product, 
SRO, is successfully used by over 750 theatres, concert halls, 
visitor attractions, cinemas and ticket agencies across 16 
countries worldwide, processing in excess of 105 million 
tickets p.a. 

This wealth of practical knowledge and experience in all 
major live entertainment sectors has helped us to develop 
fully-rounded products that augment the requirements of one 
sector with developments from others. The development of 
our new SRO4 solution has encouraged us to engage more 
closely with our clients and our prospective clients, leading to 
the establishment of subsidiary TopTix operations within the 
UK, US, Australia and Italy.

www.toptix.com

 TICKETING TECHNOLOGY FORUM 2013 SPONSORS & PARTNERS

19

http://www.tessituranetwork.com
http://www.tessituranetwork.com
http://www.tessituranetwork.com
http://www.tessituranetwork.com
http://www.theticketfactory.com
http://www.theticketfactory.com
http://www.theticketfactory.com
http://www.theticketfactory.com
http://www.theticketfactory.com
http://www.theticketfactory.com
http://www.theticketfactory.com
http://www.theticketfactory.com
http://www.ticketingconsultancy.com/
http://www.ticketingconsultancy.com/
http://www.ticketmaster.com
http://www.ticketmaster.com
http://www.toptix.com
http://www.toptix.com


 TICKETING TECHNOLOGY FORUM 2013 NOTES

20



 TICKETING TECHNOLOGY FORUM 2013 

21

SAVE THE DATES!Ticketing Technology Forum 
returns to London next year...

The dates? 18-19 March 2014

The venue: The Crystal 
!

!
@ Royal Victoria Dock

www.ticketingtechnologyforum.com 

http://www.ticketingtechnologyforum.com
http://www.ticketingtechnologyforum.com
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For more on our events and services visit our website 
www.xperiology.com

 
 

  

WE WOULD LIKE TO THANK OUR PARTNERS 
AND SPONSORS FOR THEIR SUPPORT OF 
TICKETING TECHNOLOGY FORUM 2013

YOUR HOST
Ticketing Technology Forum is organised by Xperiology, 
the event and advisory specialist to the global sports and
entertainment sector.


